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Human Services  28.78%

Other  5.62%

Research  .95%

Animals & Environment 22.35%

Art & Culture  1.94%

Education 11.86%

Health  28.5%

Our Assets  31%

Disaster Relief  2%

Future Enterprisers 35%

Home Equity  28%

Miscellaneous  4%

Matches by Industry 2007
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Matching Gifts Program In an effort to sup-

port our employees’ personal charitable inter-

ests and maximize their individual contributions, 

OppenheimerFunds, Inc. offers an Employee 

Matching Gifts Program. Employee contribu-

tions are matched dollar for dollar (with a per 

gift minimum of $25 and an annual maximum 

of $2,500) to non-profit and educational institu-

tions that are recognized as 501(c)(3) organiza-

tions by the Internal Revenue Service.

2007 Program highlights include:

�N� ��Total monies matched increased  

by 33% to $505,000 

�N� Total gifts matched rose by 30% to 2116

�N� �Over 690 institutions received matches.

�N� �883 employees, or more than one-third of all  

employees, participated in the program
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This area allows OppenheimerFunds to support key community 
development initiatives that will enhance the New York City and 
Denver communities by creating a lasting impact and providing 
benefits that citizens can enjoy.

CURRENT PROGRAMS 
National September 11th Memorial & Museum, Project Rebirth, Denver Museum of 
Nature & Science, Disaster Relief Program, Other Philanthropic Initiatives

Home equity
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“�OppenheimerFunds’ support 
of Project Rebirth is crucial for 
the preservation of the collec-
tive memory, shared history 
and stories of those who will 
carry forward the legacy of 
9/11 for generations to come.”

	 – Brian Rafferty, Board Chairman, Project Rebirth



17        oppenheimerfunds community investment program annual report 2007



oppenheimerfunds community investment program annual report 2007        18

The National September 

11 Memorial & Muse-

um is the not-for-profit 

corporation dedicated 

to building, program-

ming and operating the 

Memorial & Museum at 

the World Trade Center 

site. Its mission is to honor the lives lost in the 

terrorist attacks of September 11, 2001, and 

February 26, 1993, document the impact of 

those events on individual lives, and local, na-

tional and international communities, and ex-

plore the legacy of 9/11 for a world increasingly 

defined by global interdependency.

OppenheimerFunds committed $1 million in 

funding to the National September 11 Memo-

rial & Museum. Considering that the World 

Trade Center was OppenheimerFunds’ head-

quarters for nearly fifteen years and that our 

headquarters is now across the street from the 

site, it was important for the firm to demon-

strate solidarity with its neighbors in rebuild-

ing Lower Manhattan and creating a Memorial 

& Museum that will tell the 9/11 story to the 

millions of people who will visit in the years to 

come. Our partnership with the National Sep-

tember 11 Memorial & Museum will ensure 

that OppenheimerFunds is part of this legacy 

and will help to enhance the quality of life for 

all residents of Lower Manhattan, including 

our employees.

Beyond OppenheimerFunds’ connection as 

a corporation, many employees also have a 

personal association with the site. In 2007, 

Hazem Gamal, VP, Director of Sales Operations 

& Technology, was one of many individuals 

approached by the Memorial & Museum to 

share his story. Hazem’s narrative, along with 

a parallel viewpoint from his wife, is part of a 

collection of provoking and reflective stories 

told through various media, available on the 

Memorial & Museum’s informational website.

The Memorial & Museum is expected to open 

in 2011. The Memorial will be a special site for 

remembrance and reflection, consisting of two 

waterfall-filled voids that reside in the original 

footprints of the Twin Towers and are surrounded 

by a forest of oak trees. 

To learn more about the National September 11 
Memorial & Museum and its plans, visit www.na-
tional911memorial.org. All dates are subject to change.

Project Rebirth is the non-prof-

it organization that is chroni-

cling through film the historic 

rebuilding of the World Trade 

Center site and the lives of ten 

people who were directly im-

pacted by the events of 9/11. 

OppenheimerFunds became the first Principal 

Sponsor of Project Rebirth in 2004 and com-

mitted $1 million in funding over the life of the 

project. Our support has been integral in con-

tinuing to increase awareness of Project Rebirth 

and broaden their fundraising scope in New 

York City and beyond.

In 2007, OppenheimerFunds facilitated an op-

portunity for Project Rebirth to be spotlighted 

during the Madison Square Garden Network’s 

broadcast of The Concert for New York City 

Remembered. A retrospective look at the Con-
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cert for New York City - a benefit concert origi-

nally held on October 20, 2001 in response to 

the September 11, 2001 attacks - the film fea-

tured an insider’s perspective of this extraor-

dinary event. Project Rebirth was highlighted 

during both a short introductory address by  

OppenheimerFunds President and Chief Invest-

ment Officer, Kurt Wolfgruber, and a five-minute 

segment at the conclusion of the film that in-

cluded an interview with founder and director 

Jim Whitaker on the impetus for the film and 

the current status of this influential project.

To view the latest preview trailer, and a gallery of 
unique photos f rom Ground Zero, and to learn more 
about Project Rebirth, visit www.projectrebirth.org

Since 1900, the Denver Museum of Nature &  

Science (DMNS) has been a point of pride for the 

Rocky Mountain Region. With its mission to inspire 

curiosity and excite minds of all ages through scien-

tific discovery, the hope is that many young Muse-

um visitors will become the leaders of tomorrow.

Each year, the Museum is able to bring world-class 

exhibitions to Colorado and reach 300,000 school-

children through various education programs. 

The DMNS scholarship program provides funds 

for transportation, learning materials, admission 

to special travelling exhibitions and meals during 

training programs. A high percentage of the stu-

dents touched by the programs at DMNS would 

not be able to participate without the scholar-

ship program, largely supported by a grant from  

OppenheimerFunds.

Programs that are open to all schools in Colora-

do include Dinosaurs, Earth Science, Health Sci-

ence, Space Science and Zoology. Students can 

observe scientists in action, participate in lab ac-

tivities, and even spend a night in the museum.

For more information on the Museum, visit their  
website at: www.dmns.org

Disaster Relief Program Following the dev-

astating disasters that struck in the United States 

and around the world in recent years, we iden-

tified the need for a comprehensive plan for 

the Company’s philanthropic response to ma-

jor disasters. While OppenheimerFunds and its 

employees have responded generously to past 

relief efforts, we believe that a formal disaster re-

lief program will help us provide a more timely, 

thoughtful and efficient response in the future.

The goal was to streamline and, to the extent 

possible, systematize our relief response. We 

evaluated corporate America’s response to 

past disasters to identify best practices and 

conducted extensive research and analysis to 

develop effective measurements to assess the 

level and scope of a disaster; a group of Pre-

ferred Partner organizations that are well pre-

pared to respond to a variety of disasters and 

Student observing a DMNS exhibit
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that will be considered first for possible fund-

ing; our capacity to respond to disasters in the 

context of our overall Community Investment 

Program; and the most efficient means for our 

resources to reach stricken areas.

Our pledge is that within 48 hours of a quali-

fying disaster, we will communicate our plan 

with employees and begin coordinating with 

our Preferred Partners to determine where 

our contributions will be most useful and help 

verify that they will be distributed in the most 

beneficial manner for the affected areas. 

We believe this approach will give our employees 

and the public a better sense of when and how  

OppenheimerFunds will respond to disasters as 

well as make the most effective use possible out 

of the combined resources of OppenheimerFunds 

and its employees.

Other Philanthropic Initiatives Beyond our 

partner organizations and scheduled volunteer 

events, a number of our employees also choose 

to participate in other worthy causes initiated 

throughout the year.

JA Classroom Program Junior Achievement’s 

(JA) purpose is to educate and inspire young 

people to value free enterprise, business and 

economics to improve the quality of their lives. 

JA uses hands-on experiences to help students 

understand the “economics of life.” Focusing on 

workforce readiness, entrepreneurship and finan-

cial literacy, JA brings the real world to students, 

opening their minds to their potential. 

JA reached more than 90,000 children in over 

500 schools throughout metro Denver, North-

ern Colorado and Wyoming during the 2007/08 

school year. To accomplish this, they mobi-

lized over 3,000 dedicated, well-trained volun-

teers this year, including a significant number  

of OppenheimerFunds employees, who taught 

JA programs to a wide range of students in 

grades one through 12 with varied socio- 

economic backgrounds.

For more information about Junior Achievement, 
visit their website, www.jacolorado.org 

Centennial Tree Planting OppenheimerFunds 

Denver-area Call Center staff demonstrated just 

how dedicated they are to conserving paper and 

helping the environment by using a portion of 

the service incentive funds they earned to do-

nate 29 trees and bushes and a park bench to 

Cherry Knolls Park, located in Centennial, CO. 

Call Center employees met at Cherry Knolls Park 

alongside South Suburban Parks and Recreation 

staff members, to plant the shrubs and trees and 

help beautify the park. 

To learn more about South Suburban Parks and  
Recreation, visit www.ssprd.org

Coats for Colorado For 25 years, the Denver 

metro community has come together to collect 

coats and warm sweaters for those who need 

them. Over 70,000 coats were distributed in 2006 

alone, and the program boasts a distribution of 

over 1,500,000 coats since 1982.

Colorado employees gave generously to this 

cause, collecting a total of 200 coats on our two  

campuses. If you’d like to know more about  

Coats for Colorado, visit them on the web at 
www.coatsforcolorado.org 
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The Denver Holiday Toy Shop Over the 

past 77 years the Denver Holiday Toy Shop has 

shared the spirit of the holiday season with 

more than 750,000 needy elementary school 

aged children in the Denver area. Hundreds of 

volunteers are involved in helping to collect 

and distribute new and gently used toys, games, 

books, and dolls for the shop, which opens for 

four days each December. The Denver Holiday 

Toy Shop distributes gift certificates to eligible 

parents, enabling them to select holiday gifts 

for their children.

Showing their dedication to the communities 

in which we live and work, employees from all 

over the company came together to donate 

over 600 toys to this organization to be distrib-

uted in time for all the December holidays.

Boston Holiday Gift Drive OFI’s business 

arm serving institutional investors, OFI Insti-

tutional Asset Management (OFII), held its 

annual holiday gift drive. In partnership with 

REACH Beyond Domestic Violence, OFII had 

nearly 100% participation from its Boston 

employees and provided over 80 gifts to five 

families in need (5 mothers and 9 children). 

Gift ideas come directly from the anonymous 

family members and ranged from such simple 

requests as an electric pencil sharpener, slippers 

and cooking utensils to more substantial gifts 

of coats, bedspreads and DVDs. If you would 

like more information on REACH Beyond 

Domestic Violence, please visit their website at: 
www.reachma.org

Our Assets  33%

Future Enterprisers 38%

Home Equity  27%

Miscellaneous  2%

Total Foundation Giving

2007 OppenheimerFunds  
Foundation Giving
American Cancer Society
Bard Center for Entrepreneurship Education
Bob Perkes Cancer Assistance Fund
Boston College Center For Corporate Citizenship
Denver Dumb Friends League
Denver Museum of Nature & Science
Denver Post Rocky Mountain News Stock Market Game 
Employee Matching Gift Program
Extreme Entrepreneurship Tour
March of Dimes
MicroSociety
New York Stock Market Game
NFTE
Partnership for NYC
Project Rebirth
Wagner College Scholarship Fund
The National September 11 Memorial & Museum
YMCA of Greater New York
Young Americans
Youth About Business
TOTAL FOUNDATION GIVING:  $1,121,440
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For more information on the OppenheimerFunds  
Community Investment Program, contact:

Jennifer Stevens 
Vice President, Director of Brand Marketing  
(212) 323-5224 

Sara Elder Donohue 
Assistant Vice President, Corporate Communications  
(303) 768-1222 

Cara Helms  
Associate Manager, Corporate Communications 
(212) 323-0244
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